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Al-POWERED MARKETING AUTOMATION
FOR NON-GOVERNMENTAL ORGANIZATION MANAGEMENT

In the modern world, artificial intelligence is becoming a necessary technology for effective business
management. It opens up many opportunities for businesses to enhance efficiency, increase competitiveness and
accomplish strategic goals. The purpose of this article is to describe our experience of using Al-based tools in the
organization of the work of the non-governmental organization “Dyvo”, whose activities are aimed at supporting
youth and volunteer activities during martial law in Ukraine. The main tasks that were solved with the help of
artificial intelligence are related to branding of the organization and interaction with the target audience. The paper
describes the experience using tools such as ChatGPT, Fiverr Al Logo Maker, Telepothq, and HeyGen to create
content that shapes the style of the organization and makes it recognizable and competitive in the information
space. Thus, in the course of our work, the logo of the organization, the design and code of the non-governmental
organization website, advertising information about the organization, and the slogan were created. Having
analyzed the results obtained during the work, we can conclude that the use of tools based on artificial intelligence
allows us to effectively perform organizational and production tasks without involving additional specialists,
funding, and time.

Key words: information technologies in management, Al-based tools, generative Al, non-governmental
organizations management, marketing.



BiHHuk M.O., MonTopaubkunn M.KO., Manguu T.M., KoHHoBa O.B. ABTOMATU3ALIA MAPKETUHIY
3 BUKOPUCTAHHAM LUTYYHOIO IHTENEKTY ONA YNPABNIHHA TPOMAOCBKOK OPIrAHI3AUIEIO

Y cy4acHOMYy CBITi LUTYYHWUI IHTENEKT CTae HEOBXIAHO TeXHOoMOorieo ANng eheKTUBHOrO yrnpasriHHA Bi3He-
com. BiH BigkpvBae 6arato MoxnmBocTen Ans 6izHecy NiaBMWLNTM €hEKTUBHICTb Ta KOHKYPEHTOCTPOMOXHICTb,
[OocarTu cTparteriyHmx uinen. MeTtoro Uiei cTaTTi € onNnc Haworo NPakTUYHOro AO0CBIAY BUKOPUCTAHHS iHCTPY-
MeHTIB Ha ocHoBi LI B opranisauii po6oTn rpomagcbkoi opraHisauii «QuBo», AisnbHICTE KO cnpsiMoBaHa
Ha NIATPUMKY MOMoAi Ta BOMOHTEPCHKOI AisfbHOCTI Mg Yac BOEHHOro cTaHy B YkpaiHi. OCHOBHI 3aBoaHHS,
SKi BApiLLYBanucs 3a JOMOMOrOK LUTYYHOTO iHTENEKTY, NOB'A3aHi 3 OpeHAMHIOM opraHisalii Ta B3aemogieto
3 LiNbOBOK ayguTopieto. Y cTaTTi onMcaHO OOCBIA BUKOPUCTAHHA Takux iHCTpymeHTiB, sk ChatGPT, Fiverr
Al Logo Maker, Telepothqg Ta HeyGen ns CTBOPEHHSI KOHTEHTY, Skuin (hOpMye CTuUIb opraHisauii Ta pobutb
11 BNi3HaABaHOI Ta KOHKYPEHTOCMNPOMOXHOK B iHopMaLinHomy npoctopi. ChatGPT pgossonsie reHepysatu
TEKCTOBWUI KOHTEHT Ans couianbHUX media Ta Beb-canTy opraHisauii, Moxe OyTu KopucHUM B po3polui op-
raHizauinHUX AOKYMEHTIB TOLO. TakoX MM onmMcyemMo ocobnueocTi nobyaosu 3anuTiB Ao ChatGPT gns otpu-
MaHHs BinbLu TOYHUX OvikyBaHux pe3ynetatiB. Fiverr Al Logo Maker Hagae MOXNUBICTb LUBMOKO CTBOPHOBATH
YHiKanbHi NoroTunu Ta iHWi BidyarnbHi eneMeHTn 6peHay, Lo nonerwye npouec po3pobku ipMOBOro CTUmo
opraHisauii. TeleportHQ Hagae reHepatop gusaiiHy BeO-CanlTiB 3i LUTYYHUM iHTENEKTOM, SIKMA aBTOMATUYHO
CTBOPOE BED-CanT i3 aganTMBHUM MakKeToM 3a gonomoroto opgHoro 3anuty ChatGPT, a HeyGen posBonsie
CTBOPIOBATU BiAEOKOHTEHT Ha OCHOBI BIIACHOIo TEKCTOBOro Marepiany. Y xofi Hawoi pobotu 6yno cTBOpeHO
NoroTUn opraxisawii, An3anH Ta Ko canuTy rpoOMaCcbKoi opraHidadii, peknamHy iHgopMaLito Npo opraHisadito,
cnoraH. Y cTaTTi aHanisyeTbCs, K 3aCTOCYyBaHHA OOpaHMX iHCTPYMEHTIB CNpusie NiABULLEHHIO BMi3HABAHOCTI
rPoOMafcCbKnx opraHisauin, cnpoLLye Npouecy CTBOPEHHSA KOHTEHTY Ta 3MEHLUY€E BUTPATK Yacy i pecypcis, WO
0COBNMBO BaXXNMBO AN OpraHi3ain 3 obmexeHumm Grogxetamu. MNMpoaHanizyBasLuy OTpUMaHi nig yac poboTtu
pe3ynsraT, MOXHa 3p00OMTU BUCHOBOK, LLIO BUKOPUCTAHHSA iIHCTPYMEHTIB HAa OCHOBI LUTYYHOrO iHTENEKTY O0-
3BOrsie ePEeKTMBHO BUKOHYBATU OpraHi3auinHO-BMpOOHMYI 3aBAaHHS 6e3 3anydeHHs [oAaTKoBUX dhaxiBLiB,
(piHaHcyBaHHSA Ta Yacy. OTpMMaHuii 4OCBiA A03BONUTL MacliTabyBaTu Ui npouecy Ansi NoaanbLiol AianbHOCTI

Cepiss EKOHOMIYHI HayKM

SK rpoMafCbKoi opraHisadii «[nBoy, Tak i aHanoriYyHMx opraHisadin y BCbOMY CBiTi.
KntouoBi cnosa: iHhopmauiriHi TEXHONOTIT B MEHEOXMEHTI, IHCTpyMeHTU Ha ocHoBi LI, reHepaTtusHumm LI,

yNpaBniHHA rPOMaACbKUMYM OpraHi3aLissMu, MapKeTUHT.

Problem statement. Artificial intelli-
gence — a branch of computer science that
models the human intelligence process —
has become a revolutionary technology over
the past few years, transforming aspects
of business processes, decision-making,
and interaction with customers in various
business sectors. Modern technological
advances in the field of machine learning,
natural language processing, and data
analytics make it possible to implement inno-
vative solutions that accelerate business
development. Businesses are increasingly
turning to artificial intelligence to improve
and enhance their operations. Those who use
artificial intelligence gain an advantage in
terms of innovation, flexibility and the ability
to quickly respond to market dynamics.
However, the possibilities of using AI in the
business environment are still being explored
and many business owners are not aware of
all the benefits of using this technology.
According to IBM analytics, only 35% of
companies use Alin their operations[14]. Also,
nine out of ten leading companies are investing
in artificial intelligence technologies, but only
14.6% have applied artificial intelligence
capabilities in their work [14].

Inbusiness, artificial intelligence has a wide
range of applications. Its elements can be used
to automate routine tasks, allowing employees
to spend more time on more important

tasks. The use of artificial intelligence can be
effective for the following tasks:

1. Customer support and customer service:
a common use of artificial intelligence is the
development of chatbots or virtual assistants
that provide customer support, answer
clients’ questions, and solve their problems.

2. Content generation:

— generating text array of information.
A business owner can easily generate text
content for advertising, filling his website,
or creating posts on social networks;

— generation of graphic images and
website design. It is possible to create a logo
for a client's business, advertising images
or design his website without the need to
contact specialists;

— generation of video and audio content.
Al-based tools allow users to generate audio
and video materials from a text script without
needing actors, sets or specialized software;

— program code generation. The user can
generate program code and refactor code
without involving programmers.

3. Recommendations and personalization:
Al can analyze user behavior and recommend
relevant content or products to them.

In addition, Al-based services make it
possible to solve some of the issues in the
management of enterprises, companies and
non-governmental organizations: marketing,
automation of business processes, improving
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interaction with clients, and image
management.

Analysis of recent research and
publications. The components that form
the image of the organization, as noted by
A. Kolodko and S. Illyashenko, include
“corporate philosophy, history-legend

of the organization, appearance of the
organization, corporate culture, development
of relations with the public” [9]. According
to T. Semenchuk and A. Gera, the image
is influenced by “the official policy of the
organization, corporate advertising commu-
nications, corporate personality, corporate
style of the organization, product image”
[22]. Let's focus on what allows a brand to be
positioned — creating an image in the minds
of the target audience (primarily verbal and
visual images, information, and compliance
with requests) and consider the potential of
artificial intelligence tools in this process.

In recent years, interest in the use of
artificial intelligence in marketing has
increased significantly. Thus, G. Ostrovskaya
and O. Ostrovsky describe several areas
of application of artificial intelligence
for marketing automation, in particular,
they note that “the use of AI in business
improves the quality of the brand and
contributes to more innovative and targeted
advertising” [17]. N. Proskurnina defines
artificial intelligence tools, including
machine learning, data analysis, business
forecasting, dynamic pricing, search, content
generation, recommendations/tracking, and
ad targeting [21]. O. Yakushevska outlines
the vectors of the application of artificial
intelligence in marketing, defining the main
goals as “writing texts, communicating with
consumers, generating and processing visual
content, analytics, working with video and
audio, presentations” [28]. In addition to
content creation, artificial intelligence, as
A. Kovalchuk notes, can carry out market
research and a brand’s target audience,
monitor social media, develop creative
concepts, and track consumer reactions. That
is, together with the search and generative
function in the business plane, the analytical
and predictive skills of such resources are
updated and have practical application [13].

Artificial intelligence can be an effective
tool for creating personalized marketing
through the analysis of user emotions and
moods, as well as how brand logos, colors,
or slogans affect consumer perception. This
allows business owners to measure customer
reactions to their campaigns, products and

services and develop strategies based on
emotions [19]. For example, Skai is a platform
for managing advertising campaigns that
uses artificial intelligence to analyze user
data and identify their emotional reactions
to advertising [25]. This helps companies
optimize their advertising strategies and
achieve better results. Pallathadka et al.
consider the use of machine learning
and artificial intelligence in e-commerce,
business management and finance [18].
They highlight the following applications:
the wuse of chatbots developed using
artificial intelligence methods for customer
consultation; processing and analyzing
customer data to improve the personalization
of customer recommendations based on their
purchase history; ensuring information
security through the detection and prevention
of fraud using machine learning algorithms.
The authors note that thanks to the use of
Al, business owners can improve the quality
of customer service and maximize profits.
Jasmin Praful Bharadiya notes that the use
of machine learning and artificial intelligence
in business analytics allows organizations to
efficiently process large volumes of data,
identify hidden patterns, and make accurate
forecasts [2]. This enables proactive decision-
making, optimizes resource allocation and
improves operational efficiency. The author
also notes that Al-driven analytics help
companies better understand their customers’
behavior and personalize experiences based
on the data they receive, leading to greater
customer engagement and revenue growth.
The use of artificial intelligence can be
useful when searching for and selecting the
right candidates for a job. This can be applied
through the use of chatbots that are used in
candidate recruitment, offering candidates
the opportunity to ask questions that are
interpreted and answered using natural
language processing (NLP) [7]. For example,
global airline Delta Airlines has developed an
Al-powered chatbot that answers candidate
questions and provides personalized feedback
to improve the candidate experience and
optimize recruiting. Global technology
company Siemens uses artificial intelligence
algorithms to analyze candidate profiles,
resumes and online assessments to identify
suitable candidates for specific jobs [12].
Considering the potential opportunities
and already implemented attempts to
use specific services based on artificial
intelligence in the process of image
formation, positioning and promotion of
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brands, we are convinced of the presence and
perspective of such practices. Scientists note
the effectiveness of ChatGPT for generating
unique texts with the aim of “increasing the
target audience's interest in the brand” [20].
Analyzing the benefits of using ChatGPT
in digital marketing, researchers highlight
the following: increased efficiency due to
automation, improved customer engagement,
more accurate data collection, which leads
to better decision-making, and cost savings
due to the reduction of labor costs associated
with manual management [6].

However, there are certain limitations in
using ChatGPT in interaction with customers:

 inaccuracy in chatbot responses, which
may arise due to incomplete or incorrect data
on which ChatGPT AI models were trained;

+ limited understanding of the context of
customer questions, which may arise due to
difficulties with understanding the nuances
of human language by artificial intelligence;

 customer concerns about the privacy and
security of personal data when interacting
with chatbots [1].

Dawid Jarco and Lukasz Sulkowski
concluded that the most effective use of
ChatGPT would be a combination of a person’s
knowledge of a certain field and information
obtained from chat [11]. People can use the
information provided by ChatGPT to make
more effective business decisions. In addition,
the authors note that providing ChatGPT
with clear commands, data and assumptions
significantly helps in the process of making
business decisions.

Scientists describe the possibilities of
such resources as Phrasee to consider the
“brand writing style and the given structure
of writing” +to create advertisements,
publications and correspondence, which will
ensure individuality and recognition [24].
The ability to provide stylistic and functional
variability of texts is not characteristic of
all programs, therefore “for search optimized
texts, the GrowthBar neural network is better
suited. Some programs, such as Gerwin Al
and Copy AI, among other things, are able to
take into account the tonality of the text —
business style, entertaining content for social
networks, etc.” [23]. At the same time, the
researcher pays attention to visual content,
noting that “Looka allows you to generate a
complete mockup package for a given brand in
a matter of minutes (from business cards and
a layout for a clothing website and outdoor
advertising)” [23]. Therefore, more and more
often scientists analyze the functionality

of generative resources and compare their
advantages and disadvantages. Even a few
given examples illustrate that the created
opportunities are versatile in meeting the
needs of business process participants.

Many people may not have a proper
understanding of the capabilities and benefits
of AI. The lack of clear and concrete examples
of successful use of Al in business can make
this technology less attractive to companies.
Therefore, highlighting successful cases of
its practical use is important.

The purpose of the article is to present
our experience in organizing the work of the
non-governmental organization “Dyvo” using
tools based on artificial intelligence.

Methods. The methods used in the proposed
study include:

- a review of Ukrainian and foreign
scientific works devoted to the application
of artificial intelligence in marketing, which
confirm the perspective of the topic. It also
outline the range of possible applications
of Al-based tools for the management and
promotion of organizations;

- a descriptive method for explaining
the principles of operation of tools based
on artificial intelligence, chosen for the
organization of work and branding of a
Ukrainian non- governmental organization;

- a modeling method for the practical
approbation of the generation of the necessary
content for the branding of a non- govern-
mental organization and interaction with the
target audience. The mission and tasks of the
NGO, the desired identity, and the formats
of the planned media content are considered;

- a generalization that allows us to
summarize the effectiveness of ChatGPT,
Fiverr AI Logo Maker, Telepothq and HeyGen
tools in creating content that shapes the
organization's style and makes it recognizable
and competitive in the information space.
These tools facilitate workflow optimization
by obviating the necessity for extensive
specialist engagement, thus saving time and
resources.

Presentation of the research material
and its main results. In June 2023, the
non-governmental organization “Dyvo” was
created to support youth and volunteer
activities under martial law [15]. The
statutory purpose of the non-governmental
organization is to support and develop young
people in educational, scientific and public
activities, to help educational youth during
the war. Tasks include volunteer assistance,
scientific and educational activities and
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projects, and support for young scientists,
doctoral students, post-graduate students,
master’'s students, and bachelors [27].

To start work, a non-governmental
organization needs to solve several tasks at
once:

1. search and implementation of projects
that meet the statutory goals;

2. presentation of the organization’s
activities in the information space and further
branding of the organization for interaction
with partners, grantors and recognition
among the target audience.

Since the founders of the organization were
2 people, many functions can be automated
thanks to the active development of resources
based on artificial intelligence. This allows
the founders to perform organizational and
production tasks without involving additional
specialists, financing and spending extra
time.

Among the first steps are defined:

1. Generation of organizational
documentation.

2. Generation of slogan and business card.

3. Logo generation.

4. Generating site design.

5. Generation of an educational video for
the implementation of the first project.

Next, we describe our experience of
using tools based on artificial intelligence to
organize the work and management of the
NGO “Dyvo”.

4.1. Text content generation

One of the most common use cases for
artificial intelligence-based tools is text
content generation. We are considering the
use of ChatGPT, a generative AI chatbot
developed by OpenAl that wuses natural
language processing and can be successfully
used to create text content [3]. We can use this
tool for the activities of a non-governmental
organization as follows:

- creation of engaging content for various
social media channels and the organization’s
website, highlighting current projects, events
and achievements to maintain an active
online presence;

- assist in developing organization
documents, terms of service, and legal notices
to ensure clarity and compliance;

« ChatGPT can be effectively used to
create project proposals, define goals;

- creation of training content for staff;

- generating CVs, cover letters, etc.

Phrasing ChatGPT questions correctly is
key to getting accurate and useful answers.
Next, we describe the features of constructing

chat queries to obtain more accurate expected
results.

In GPT (Generative Pre-trained
Transformer) chat, there are no strict
requirements for specific query parameters,
and you have more freedom in formulating
your queries.

The main parameters that can be configured
include:

- Language: You can specify the language
in which you want to receive a reply.
For example, “Language: Ukrainian” or
“Language: English”.

« Specific request format or parameters:
if you need information in a specific format
or with specific parameters, you can indicate
this in the request.

« Model: you can define a specific model
that will be used to generate the response.
For example, “Model: text-davinci-002”.

- Response length: you can specify the
maximum number of tokens (words) that
the response should have. For example,
“Response length: 50 tokens”.

« Context: you can add context to your
query to provide more information or create
a logical sequence of queries and responses.

- Time or geographic context: if your
request is related to a specific time or place,
you can provide relevant context parameters.

Next, we provide tips for building chat
queries that will allow you to get more
accurate and correct results.

1. Specify keywords: specify the main
keywords or phrases you want to include in the
response. For example, if you are looking for
information about monuments in Paris, use
the following query: “Monuments in Paris”.

2. Add additional parameters: specify
additional parameters that define your query.
For example, “The best restaurants in Paris
with French cuisine”.

3. Consider specific limitations: if you have
limitations or specific needs, include them in
your request. For example, “Restaurants in
the center of Paris that are open after 21:00”.

4. Use filters: add filters to increase the
precision of your query. For example, “Hotels
near the Eiffel Tower with free Wi-Fi”.

5. Use pronouns, prepositions, and
conjunctions: adding pronouns (“which”,
“where”), prepositions (“with”), and

conjunctions (“and”, “or”) helps clarify the
request. For example, “Museums in Paris and
London”.

6. Be Specific: to get an accurate answer,
try to be as specific as possible in the wording
of your query and parameters.
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7. Check spelling: check the spelling of
keywords and phrases to avoid unnecessary
mistakes.

Models. At the time of the last updates in
September 2021, OpenAl provided access to
the following models (Figure 1):

gpt-3.5-turbo: a core model with over
175 billion parameters used to generate
textual content and query responses. This
model is optimized for speed and efficiency.

text-davinci-002 (also known as
“Davinci”): this model is known for its
creativity and ability to generate more
creative content. It can be useful for tasks
that require a more creative response.

code-davinci-002: a specialized model
for generating program code in different
programming languages. It helps to automate
the code creation process.

davinci-codex: another model specialized
in software code generation.

curie: a model optimized for
understanding text and generating question
answers.

In the context of machine learning models,
including ChatGPT, a token is the smallest
unit of text into which text can be divided.
Tokens can be words, numbers, punctuation
marks, or even single characters such as
letters or spaces.

Next, we provide an example of a correctly
defined and configured request to ChatGPT.

Request to GPT chat:

Language: Ukrainian
Model: text-davinci-002

Response length: 150 tokens

Generate the charter of
governmental organization.

the non-

ChatGPT's response:
<ol>

<li><strong>Name:</strong> Non-
governmental organization “Name”</li>

<li><strong>Location:</strong>
[Address]</li>

<li><strong>Registration number:</
strong> [Number]</li>

<li><strong>Purpose and tasks:</
strong> [Description of the purpose and
tasks of the organization]</li>

<li><strong>Members of the Non-
governmental organization:</strong>

<ol>
<li>Members can be individuals or
legal entities who accept the terms of the
charter.</li>
<li>Acceptance of new members by
decision of the General Meeting.</li>
</ol>
</1i>

<li><strong>Management bodies:</
strong>
<ol>
<li>The General Meeting is the
highest management body.</li>
<li>The Board is an executive body
elected by the General Meeting.</li>
</ol>
</1i>
<li>
<strong>Financial activity:</strong>
[Regulations on financial activities]
</1i>
<li>
<strong>Reorganization and
liquidation:</strong> [Regulations on

Context: In the context of a charity reorganization and liquidation]
organization in Ukraine. </li>
Answer in the following format: HTML: ol </ol>
Req:
Model: Chat GPT Res:
text-davinci-002 <html>
Response length: <p>
100 tokens <span> Text of
Tell me about the response
history of Paris. GPT-3 code-davi Gp'r_t_:,_s_ ;J;sfanb-
nci-002 turbo <ihtml>
davincl-c GPT-4 b ot
nci-002
odex

Figure 1. Example of a request to ChatGPT
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These examples show how you can customize
your queries to get more accurate and useful
information from the system. Following are
some of the formats that can be used by
ChatGPT users according to their purpose:

1. Plain Text. Plain text without special
formatting.

2. HTML (Hypertext Markup Language).
Generate HTML code to create web pages or
insert HTML markup.

3. Markdown. Use Markdown markup to
create lists, headings, links, and more.

4. CSV (Comma-Separated Values).
Comma-Separated Values format for creating
tables and lists of data.

5. JSON (JavaScript Object Notation).
JSON format for structured data.

6. XML (Extensible Markup Language).
Using the Extensible Markup Language
format for data exchange.

7. YAML (YAML Ain't Markup Language).
Using YAML to represent structured data
and settings.

8. RTF (Rich Text Format). Generate text
in RTF for more text formatting.

9. TeX/LaTeX (Text Formatting
Language). Use of TeX or LaTeX format for
scientific and mathematical texts.

10. BBCode (Bulletin Board Code). Using
BBCode markup to format text in forums and
online communities.

11. RDF (Resource Description Frame-
work). Resource Description Framework
format for representing metadata and
relationships between resources.

12. OWL (Web Ontology Language).
Web Ontology Language format for creating
ontologies and defining concepts.

4.2, Creation of the organization's slogan

As K. Olinichenko and O. Pryadko note,
“ChatGPT can be useful in generating ideas

for content, writing headlines, structuring
material, as well as improving grammar and
text style” [16]. We consider it appropriate to
use ChatGPT to generate the organization's
slogan. Please note that the content of the
slogan is influenced by keywords, clarifying
it, but grammatically the constructions are
similar.

Example 1

User:

Language: English

Model: text-davinci-002

Response length: 20 tokens

Come up with a slogan for a non-
governmental organization that supports
young people in wartime

Context: In the context of advertising

Answer in the following format: Plain
Text

ChatGPT:

“Fostering Hope, Inspiring Change:
Empowering Youth in Wartime, One
Volunteer Act at a Time”.

Expanding information about the scope
of the organization's activities and its goals
(supports Ukrainian youth + volunteers)
or the name of the organization (“Dyvo”)
specified in the request are considered
when generating a slogan. Adding the
adjective Ukrainian puts emphasis and has
an implementation in the text of the slogan
(Table 1).

Keywords also help determine the shape of
the slogan. Without instructions, ChatGPT
generates various slogans consisting of two
parts, where the second part after a colon
expands and clarifies the content of the first
part. To change the grammatical design of
a speech structure, use a rhyming form or

Example 2 — Table 1

The result of generating an organization slogan using ChatGPT

Request to ChatGPT

Response

Language: English
Model: text-davinci-002
Response length: 80 tokens

during the war
Context: In the context of advertising
Answer in the following format: Plain Text

Come up with an advertising slogan for a non-governmental
organization that supports Ukrainian youth and volunteers

ChatGPT: “Ukrainian Hearts
United: Empowering Youth,
Inspiring Volunteers, Building
a Resilient Tomorrow Together”.

Language: English
Model: text-davinci-002
Response length: 80 tokens

volunteers during the war
Context: In the context of advertising
Answer in the following format: Plain Text

Come up with an advertising slogan for a non-governmental
organization “Dyvo” that supports Ukrainian youth and

ChatGPT: “Dyvo: Nurturing Hope,
Empowering Ukraine's Future”.
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a specific number of words, etc. you must
enter keywords into the query. For example,
we used “a rhyming slogan”, “a 3-word
slogan”, “a 5-word slogan”. It should also
be noted that in the following examples, we
present a simplified version of the request to
chat, without specifying the model, context,
response length, etc.

Example 3

User: Come up with a rhyming slogan for a
non-governmental organization that supports
Ukrainian youth and volunteers during the
war

ChatGPT: “Ukraine's Brave Hearts, Youth
and Crew,

In War's Embrace, We Stand True.

Volunteers and Youth, Side by Side,

Together We Rise, With Courage as Our
Guide.”

User: Come up with a 3-word slogan for a
non-governmental organization that supports
Ukrainian youth and volunteers during the
war

ChatGPT: “Unity Through Strife.”

User: Come up with a 5-word slogan for a
non-governmental organization that supports
Ukrainian youth and volunteers during the
war

ChatGPT: “Empowering Ukrainian Youth,
Uniting Volunteers.”

The next request was to write short
information about the non-governmental
organization “Dyvo” for the website. Since the
dialogue already provided context, including
the statutory objectives, ChatGPT wused
this information in the description, but the
response to the request was very generalized
and did not reflect the uniqueness of a non-
governmental organization that must be
competitive among similar associations.

Example 4
User: Write short information about the
NGO “Dyvo” for the site
ChatGPT: “Dyvo is a dedicated non-
governmental  organization  passionately
committed to supporting Ukrainian youth
and volunteers during times of war. Our
mission is to nurture hope and empower the
future leaders of Ukraine, fostering resilience
and unity. Through innovative programs and
unwavering community support, Dyvo strives
tocreate a positiveimpact, standing as a beacon
of strength and solidarity in challenging

times. Join us in building a brighter tomorrow
for Ukraine, where miracles happen through
compassion and collective efforts.”

To strengthen the uniqueness and more
expressive presentability in the information
space, it is necessary to clarify the request by
entering additional keywords related to the
regional context, the target audience and the
content of the planned events.

Example 5

User: The information turned out to be very
general. Please specify that we work for people
from the Kherson region, where hostilities
continue due to the Russian attack. Our
activities are designed to support students,
young scientists and vulnerable categories of
the population. We create educational content
that can make life easier in the frontline
zone, and we also attract humanitarian aid
to support the population.

ChatGPT: “Dyvo: A Beacon of Hope in
Kherson

In the face of ongoing hostilities due to
the Russian attack, Dyvo stands as a lifeline
for the people of the Kherson region. Focused
on supporting students, young scientists, and
vulnerable communities, our organization is
dedicated to making a difference in the lives
of those affected.

We specialize in creating educational
content tailored to ease life in the frontline
zone, offering practical solutions and valuable
insights. Additionally, Dyvo actively mobilizes
humanitarian aid to provide essential support
to the local population.

Join us in our mission to empower the
resilient people of Kherson, offering not just
aid, but a pathway to a brighter future.”

As we can see, the facts given in the
clarifying request form the basis for the
generated information about the organization,
which takes into account the location, age and
social characteristics of the target audience,
specific areas of activity, and therefore
allows us to more clearly position ourselves
in a competitive environment, forms a unique
image, and inspires trust.

Understanding that long texts can be
perceived worse, especially by the clip-
thinking generation, we can adjust the
form of writing information, limiting the
request to three sentences. Thus, a concise
and meaningful text will attract attention
and motivate further acquaintance with the
organization.
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Example 6
User: Write it in three sentences
ChatGPT: “Dyvo: Bringing Hope to Kherson.
In the midst of ongoing hostilities from
the Russian attack, we focus on supporting
students, young scientists, and vulnerable
communities in the Kherson region. Through
educational content and humanitarian aid,
we strive to make a meaningful impact and
be the beacon of support for those facing
adversity.”

4.3. Logo creation

Next, we consider the possibilities of using
artificial intelligence to create the logo of the
organization. Content generation systems
can automatically create graphic elements
and compose them into a logo using given
parameters and guidelines.

We used the Fiverr tool to create the logo
of the PO “Dyvo”. Fiverr Al Logo Maker is
an advanced logo maker that uses artificial
intelligence to create professional, high-qual-
ity logos for businesses and brands [5]. This
tool allows the user to choose the direction
of business for which he needs to create a
logo; style that the user likes; it is possible
to determine the individuality of the brand
(classic or modern, traditional or innovative,
etc.), to choose a color scheme; it is possible
to add a company slogan. This tool will offer
a fairly large number of options for gener-
ated logos (Figure 2).

The user also has the opportunity to
edit the chosen logo: change colors, text,
placement of elements, etc. (Figure 3).

With the help of this tool, we developed
a logo of a non-governmental organization
(Figure 2), which will be used in the
future in the formation of its brand and
reputation.

4.4. Website design generation

Next, we created a site design for the NGO
“Dyvo” using the Teleporthq tool — a website
and user interface builder based on artificial
intelligence that uses code generated by
OpenAl [26].

A feature of this tool is the addition of
artificial intelligence with the help of such
technologies as ChatGPT and Vision API. So,
the user can describe in plain language what
kind of site they want and the AI website
design generator will create a responsive
layout. This tool also allows the owner to
make changes to the design after generation,
and it is also possible to export the code for
his project.

The user only needs to enter the description
of the site they want as a result, and
Teleporthq will generate a mockup of the site
with further editing options. The generated
site design already contains a certain text
content, according to the chosen topic. The
user has the opportunity to change the site
titles, texts, sizes and locations of sections,
color scheme, and so on.

Dper

Figure 2. Logo of the non-governmental organization “Dyvo”
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Figure 3. Fiverr platform interface

After we determined all the necessary
parameters, the Teleporthq platform
generated a design for the website of the
NGO “Dyvo” (Figure 4).

This platform allows users to download
the generated website code. Teleporthq allows
you to download the following types of code:

React
Next
Vue
Nuxt

- Angular

The user also has the option to export the
code as a ZIP archive, upload it to GitHub
or CodeSandbox. To upload the generated
project to GitHub, you only need to add a
personal access token. Next, a repository will

be automatically created in the user's GitHub
account and the project code will be uploaded.
After making changes to the project, the user
only needs to click the export button, and the
platform will automatically make updates to
the appropriate repository.

4.5. Video generation

Al-powered tools allow people to write text
scripts and convert them into videos. Such
tools greatly simplify the process of creating
video content for business owners, as well as
save time and money for users.

Advantages of using Al to create video
content:

eliminating the mneed for physical

scenery, actors and film crews. This allows
you to significantly save time and money;

Supporting Youth in War

Conditions

Dyvo: Empowering the Future Generation

Learn More —

FEATURES

Our Key Features

Empowering youth in war conditions through various initiatives

Figure 4. Teleporthq platform interface
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- facilitating the creation of multilingual
videos aimed at a global audience thanks to
the ability to use different languages and
dialects in the generated videos;

- Al algorithms allow analysis of user
preferences and behavior, which can be
useful in creating personalized video content
according to audience interests.

In the course of our work, we also explored
the possibilities of using video generation
tools to create content for the NGO “Dyvo”.
We used the HeyGen — a platform for creating
video content that uses generative artificial
intelligence to optimize the video creation
process [8]. Features of this tool include an
avatar generator, conversion of written text
into speech using artificial intelligence, and
voice cloning.

This tool allows you to convert plain text
into video content. The user can use his text
or create a new one thanks to the GPT Script
Writer integrated into this platform.

It is also possible to choose the language
and adjust the voice of the speaker based
on such parameters as gender, age and the
purpose of this video (sales, marketing,
training and development, etc.) (Figure 5).

This platform also supports the use of own
audio files to generate video content. The user
has the opportunity to choose and customize
the avatar of the speaker (Figure 6).

HeyGen can be wused by the non-
governmental organization “Dyvo” to create
short video lectures and post them on the
website as part of the “Mobile for life” project,
dedicated to teaching older people. This will
be especially relevant for those who live in
the war zone. The training will focus on the
competent use of smartphones and media-
literate behavior in the information space.
Generating educational video lectures instead
of recording such content in a “live” format
is very convenient in wartime conditions in
the absence of proper technical conditions
for creating high-quality video content. In
addition, it will make it possible to disseminate
knowledge in an online format, since face-to-
face classes and gatherings of people in front-
line settlements are impossible for security
reasons. Therefore, one of the activities of the
NGO, which combines both volunteering and
the implementation of educational activities,
in the current conditions of martial law,
can be implemented as best as possible with
the use of artificial intelligence, which will
replace the teacher in the frame, and from
the technical side — the operator and the
assembler.

Next, we give a list of typical AI
services that can be used to automate
everyday tasks in managing an organization
(Table 2).

Al Voice X
Public Voice English Female Age Function
Alluse cases  Natural  Explainer  Ads  Audiobooks  E-learning  Narration  Games
B @ Nova » @ Shimmer p = Jenny - Professional
Multilingual  Youth Ads Natural Multilingual Narratior Middle-Aged Youth Explainer Narration E-learning
Natural
» E= Sara - Cheerful » 0= Scarlett - Professional ['S S Marieke - Natural
Youth E-learning Ads  Explainer Narration  Professional  Explainer Youth Natural Ads
E-learning
» Bl Molly - Newscaster » ZE Bella - Friendly » = Claire - Cheerful
Middle-Aged  Narratior E-learning Youth Ads Explainer Ads Natural E-learning
»p E Charlotte - Narration » B= Aria - Newscaster B = Hailey - Calm

Narration  Audiobooks  Natural Youth  Narratior

E-learning Narration  Youtt

E-learning

Figure 5. Setting up the speaker’s voice and language in HeyGen app
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Table 2
Al services

No Name Description Link

The service allows you to extract key
information from YouTube videos, saving
1 |Eightify your time. The user needs to add a link to https://eightify.app
the video and he will receive all the content
in text format.

A convenient Al tool for content creation:

2 |Cohesive publications, articles, interviews, essays, https://cohesive.so/
etc.
A service for voice operations, including

3 |Lovo generating voice from text and online video |https://lovo.ai/
editing.

A platform based on artificial intelligence
that allows you to create high-quality stock

images, illustrations, book covers, icons, . . .
4 | StockIMG logos, etc. A feature of the tool is the ability https://stockimg.ai/
to generate images from textual content
with the help of artificial intelligence.

AI Code This tool helps in converting code from
one programming language to another. An | https://aicodeconvert.com/

Converter N >
indispensable assistant for programmers.

A marketplace for Al algorithms and models
6 |Algorithmia that can be easily integrated into a variety |https://algorithmia.com/
of applications.

A deep learning-based speech recognition

7 |Deepgram system for audio and video transcription.

https://deepgram.com/

A tool that allows you to turn screenshots
8 |BrandBirdApp |into attractive graphics or 3D layouts in
a unified style that matches your branding.

https://www.brandbird.app/
studio

10 | ATseo A platform that helps you create content

with correct style, spelling and grammar. https://aiseo.ai/

A system that uses artificial intelligence to
11 |Clara Analytics |analyze insurance cases and automate the https://claraanalytics.com/
processes of managing insurance claims.

A platform for creating chatbots that use
12 |SnatchBot artificial intelligence to automate interaction |https://snatchbot.me/
with users.
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The branding elements of the non-
governmental organization “Dyvo” modeled
using Al-based tools confirm the effectiveness
of artificial intelligence in the field of
marketing. We have verified the efficacy
of generating text, graphic and audiovisual
content required by a non-governmental
organization. The advantage was the ability
to consider the distinct attributes inherent to
non-governmental organizations:

+ emphasizing the mission, regional
context, and target audience characteristics
within the generated content;

+ develop unique symbols;

- create an information product according
to the topic of the non-governmental
organization’s activities.

The experience gained will make it possible
to scale these processes for the further
activities of both the public organization
“Dyvo” and analogous  organizations
worldwide. The tested tools ChatGPT, Fiverr
Al Logo Maker, Telepothq, HeyGen, having
proven their effectiveness, can have practical
application in marketing.

Conclusion. The implementation of AI
services in the management of the non-
governmental organizations leads to
significant positive changes. Automation of
routine tasks, data analysis, optimization
of finances and the use of voice interfaces
contribute to the release of time and
resources for more strategic planning and
decision-making.

Deep analysis and forecasting using
machine learning gives public organizations
the tools to effectively respond to change and
improve engagement with the public. Thus,
in this article, we presented options for using
Al services in the management of the “Dyvo”
organization. In the course of our work, we
created:

+ logo of the organization;

.+ site design;

+ site code,

« advertising information about the
organization;

- slogan.

Thus, the use of AI services in the

management of public organizations leads
to significant improvements, as well as
automation of routine daily tasks. But it
is worth noting that it is also important
to consider ethical aspects and ensure data
security during the implementation and use
of AI, ensuring a balanced approach to the
use of these innovations in the field of public
administration.
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